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08-620-601

08-620-605

08-620-606

08-620-702
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Research Methodology for Mass Communication
Technology
nouiuaznagnsimaluladdeasinavu

Theory and Strategies of Mass Communication
Technology
weluladfeansuiavuiiionsiamundsny

Mass Communication Technology for Social
Development
adfiionmATomanaluladdeasinasy
Statistics for Mass Communication Technology
Research
ANUARasEssAfuNMIIanIsANLIMumalulad
%amsma%u

Creativity and Knowledge Management in Mass
Communication Technology
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Creative Media Technology
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Seminar in Mass Communication Technology
mMsdamsnagnsnineinsdoasuay

Strategic Management of Mass Communication
Resources

Jaymiiawmanaluladdoansuiavy

Special Topics in Mass Communication Technology
msysanmameluladifienisnande

Technological Integration for Media Production
ﬂg]‘wmaLLazﬁaﬁiiuﬁm%’uﬂﬂiﬁaaﬁma%u

Laws and Ethics for Mass Communication
ANNARASTINETIALUWINgINTimiLagIngnseaeLdes
Creativity in Television Broadcasting and Radio
Broadcasting
weluladmslawanuazUssnduiusuuuysanmstie
3309

Integrated Advertising and Public Relations
Technology for Business
AuARasasIAlunudeUsyay

Creative Thinking in Multimedia
AFRDALUUNTIAN

Graphic Design
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Media Exchange Technology
N13AIVANAMNINNITHEANINEUASATIIR

Quiality Control in Digital Film Production
welulafAiviaiionudsium

Digital Technology in Publishing
NSAUANAMATNLALIATIE UL

Quality Control and Print Analysis
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QualityControl in Mass Communication Production
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Color and Applications
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Color Universal Design
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Media Technology for Mass Communication
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Media Technology for Mass Communication
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Mass communication theories, classification of media technology, print
media technology, photography and cinematography technology, radio
and television broadcasting technology, multimedia technology,
advertising and public relations technology, different characteristics of

each media, analysis of influences and impacts to society, culture, and

individuals, ethics for mass coommunication and related laws

suifeuiTiTemeanaluladdeasunasu 3(3-0-6)
Research Methodology for Mass Communication Technology
ANUNUNELAZUTELNNYDINITINY N1TNINUATYNINITITY AawUs
AUNAgIU UTevInTuasnaudiiegd nsoukuIAnlunIsIde n1sdudiegng
in3osilefildlun1side msifusivsmdeya msinsgideya nsidey
Nan15338 malan15338 warleusisaunisidefiiiertumalulad
deansuiavy

Concepts and types of research, defining research problems, variables,
hypothesis, population and samples, random sampling, research tools,

data collection, data analysis, research techniques, and writing research

in mass communication technology

nufuaznagnsmalulagdoaisulavu 3(3-0-6)
Theory and Strategies of Mass Communication Technology
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n1sdeans deuaznagnsveanisiddslunsazuszinnnisdeansuiavuly
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Theory and definitions of mass communication, processes and elements
of communication, media and strategies in the use of various media, mass
communication in various levels, requirements and limitations of various
mass media, effects of mass communication, freedom and
accountabilities of mass media, work processes of each mass media for

development

waluladdeasutavuiiianiswaudea 3(3-0-6)
Mass Communication Technology for Social Development
wuaRadumaluladdeansinavuiunisimudeay anuddymnalulad
doasmaruium i sUsvumsimeluladfeasaruanliiuns
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Concepts and importance of mass communication technology for social
development types of using mass communication technology for
development in society sovernment sector, industry sector and public
sector problems and limitations of using mass communication

technology for development

damian1sIvenamalulagdoasuiasu 3(3-0-6)
Statistics for Mass Communication Technology Research
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Principles and processes of descriptive statistics and inference statistics

used in quantitative and qualitative research studies, applications of

statistics to analyze variable data Cross-tab , Correlation, Chi-square,
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08-630-708

08-620-705

ANOVA, ANCOVA, MANOVA, etc. and other statistical techniques in mass

communication technology research

AAARATEATIATUNMSIANITANIAUIATUlaE 3(3-0-6)
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Creativity and Knowledge Management in Mass Communication
Technology

LwIRnuazNgfn13Inn1sANg Tulssinunisdumuaznisianisaiug
drumaluladdearsuiavulaaduufua nszuiunisaiieaiiufa
afuassruaznsaisesdmu et lliusslevimeindomsinary
Concepts and knowledge management theories, examining and
managing mass communication technology knowledge, practicum with
focuses on creative thinking processes and creating knowledge applicable

for mass communication technology

walulagdoad1edssa 3(3-0-6)
Creative Media Technology
nsiwealulagludagduunlindndestainassa lneinfnwaiunse
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Applying current technology in creative media production, in relation
to different types of media production print media production,

photograph and cinema production, animation media production

Funumaluladdoansunau 3(3-0-6)
Seminar in Mass Communication Technology
Anneiinsainguimeluladdomsnavy iethteaguluganuinmih
s willuimsiesgiiansal nguiuasmelulad Muldiuem
Fudeansinavy Tnsanzsensdns iom wdesdle 35ms wazkanseny
Analysis and critics of mass communication technology theories for
academic progress, with focuses on theories and technology applied
in mass communication, particularly in organizations, contents,

equipment, methodology, and impacts
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Strategic Management of Mass Communication Resources
m35%’1&ﬂaqwﬂumﬁﬂﬂ’lim%'wmﬂiﬂ’limam?iaﬁi’m6‘] N13NNUNITHEAS
mMsdnniswdn madenltiaauaziaiesdlelvifinuivngaufuaunisuan
nswanliiaenadesiumaluladuazsuuuuvesdeii msasunlaeeis
RRIGY

Strategic making in management for mass communication resources,
production planning, production management, appropriate selection
of materials and tools for production, production in accord with

technology and the continuously changing trends of media

Ugymiiaunamalulagdaansuiavy 3(3-0-6)
Special Topics in Mass Communication Technology
NARDIAURUNITINY LATIATIEHUAUNALULAEFDEITUIATY LS8ULTBS
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Experiments, research, and analysis of the issues on mass
communication technology under the supervision of an adviser, report

writing, presentation in a suitable form

nsysannsimalulaginanisninge 3(3-0-6)

Technological Integration for Media Production
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Technological integration for media production, concepts in media
production in individual contexts, creative designs and practicum in media

production for different levels of communication and purposes, focusing

on communication critics with reference to various theories
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Laws and Ethics for Mass Communication
mmwmammﬁﬂﬁ@mmﬂgmmEJLLazﬁaﬁﬁmﬁamimam I5YIUTTU
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The importance of media law and ethics, code of ethics, intellectual
property and legislation involved in media business, right and
freedom of the media, media and social responsibility, discussion on

current ethic issues for mass communication

ANARES19ETIAlUUING InTAdwasINen I8 e 3(3-0-6)
Creativity in Television Broadcasting and Radio Broadcasting
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Principle and theory of creative thinking for design and developed

television broadcasting and radio broadcasting program

welulagmslavanuasUssnduiusuuuysanniaiiessia 3 (3-0-6)
Integrated Advertising and Public Relations Technology

for Business
wIRRUAzTENNIINRNUNagnSnalulagnslavalasUssrduiusuuy
ysanademsliesmamsioassuuuuing Fosafuuardoadisl)
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Tnalulagmslavanuagussnduiuduuuysannsiilegsia

Concepts and principles for strategic planning for integrated advertising
and public relations technology by using communication channels such
as traditional media and new media to achieve corporate communication
and marketing communication goals, case study of using integrated

advertising and public relations technology for business
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Creative Thinkingin Multimedia
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Creative thinking, creative thinking development processes and
creating concept ideas for multimedia, gather working idea for creating

prototype to suit for target group
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Graphic Design

mMseenkuUNIiin Mstiawensfinuude e Qﬂﬂiiﬁﬁhﬂ‘] nslnsin
Tusudrudeansurary d1un1sAnen wazaulavailssorduiug
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Graphic design, presenting graphic design on media or devices, using mass
communication, education, advertising and public relation, applied

media, using evaluation

waluladnisaneloude 3(3-0-6)
Media Exchange Technology

anufmthiumaluladde nisvasusinde firmaniwands suLUY
iddfesadte sruumsaneleude snssgmumsaneleude mmunLAA S
Advances in media technologies, convergence media, tendency of
media production, media file formats, media exchange systems, media

exchange standards, media quality control

N13AUANAMNINNITHENNTNEUASTAITIA 3(3-0-6)
Quality Control in Digital Film Production

N5l AluladlunssuIUNISHARAINEUNSAITA AABAIUNITIALAY
NFAIUANAUNINITUAIG TudunisnaunueunisHanaweURS N1sWAR
ANYURS LATUAINITHANATNGUAS

Technology in digital film production, quality control for pre

production, production, and post production



08-630-613

08-630-614

08-630-709

waluladAdvaianudsfian 3(3-0-6)
Digital Technology in Publishing
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Advances in digital technology for printing, file system in digital
workflow, computer- to-plate, computer-to-print, digital printing and
print on demand (POD), remote printing, digital media and internet

publishing, media convergence, digital technology application for

printing

N13ATUANANTNLAZIATIZAUNNA 3(3-0-6)
Quality Control and Print Analysis
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Quality control system and quality assurance in printing industrial,
quality control in pre-press, press, post-press, and materials—ink and
substrates, print inspection, proofing technology, analysis of print
profile for high quality printing, establishment of print specifications

and proper profiles, international print standards, quality control

charts and step-wedge
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Quality Control in Mass Communication Production
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International standard quality control in different kinds of media
production, measurement instruments and methodology in accord

with standard quality control

duaznisuszendldau 3(3-0-6)
Color and Applications
mMsUszgndmnufizesdiiieltlusunaznansiamisneg msdnaauunli
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Applying color knowledge and color measurement to various work

and products, following new trend in color technology
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Color Universal Design
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Theories and principles of color universal design, color design for
visual impaired person, deficiency of color discrimination, color
blindness, difference between young and elderly vision, appropriate

environment setup to accommodate visual impaired person
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Thesis
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Research in an interesting topic in the field of mass communication
technology under the supervision of advisor, preparation of thesis in

a proper form, presentation at a public seminar, oral examination by

the committee



